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PROCESS
Navigation
Check-out
Payment
Shipping

Marketing
Measurement
Development

PEOPLE
Professional skills

PRODUCT
Your passion (Brand)

Customer needs
Knowledge and feeling

Package

PROMOTION
Strategy

(Niche) market segment
SEO

Marketing
Boost engagement

Cross sales

PRICE/PAYMENT
Clear to customers

Reliable payment process
Discounts

Reasonable costs
Healthy margins

PLACE
Platform
Plugins

Functionality
Service

Shipping
Trustworthy
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CUSTOMER
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eCOMMERCE
PLATFORMS (e.g.):
Bigcommerce, Shopify, 
Ecwid, Woocommerce, 
Wix, Weebly…
WordPress for 
integrations

Many options for 
different prices in same
platform
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PLACE
Platform
Plugins

Functionality
Service

Shipping
Trustworthy

CUSTOMER
Integrations (e.g. 
Facebook, 
Instagram, eBay, 
WordPress, 
Amazon)

Costs and 
additional costs
clearly shown, 
Shopping cart is 
easy to edit

Products easy to 
find, Thorough 
product 
information

Fast site downloads, 
Language options, 
Possibility for online
services and 
intangible goods

Excellent helpdesk

https://www.bigcommerce.com/
https://www.shopify.com/
https://www.ecwid.com/
https://woocommerce.com/
https://www.wix.com/
https://www.weebly.com/
https://wordpress.com/


A. DESIGN THE STORE - CUSTOMISE YOUR THEME
B. CATALOG INCLUDING PRODUCTS AND 

CATEGORIES
C. PAYMENT OPTIONS
D. SHIPPING
E. TAXES, INVOICES AND REGIONAL SETTINGS
F. LEGAL PAGES
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A. DESIGN THE STORE -
CUSTOMISE YOUR THEME
A. Shopify theme templates
B. Apps
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https://themes.shopify.com/


B. CATALOG INCLUDING PRODUCTS 
AND CATEGORIES
- Beautiful product pictures are essential

- Clear background (a monochromatic fabric, 
a wooden board, or a sheet of paper)

- Use lightning effectively
- Use different angles
- Place it against something that can show its scale
- Demonstrate the product in action
- Be creative
- Use large images
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https://www.ecwid.com/blog/simple-product-photography-tips-to-beautifully-showcase-on-your-store.html
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B. YOUR CATALOG INCLUDING 
PRODUCTS AND CATEGORIES
Product category pictures
- Use large images
- Keep proportions (either horizontal or

vertical)
- Unify Style
- Create meaningful and distinguishable

pictures

https://www.ecwid.com/blog/how-to-design-product-category-pictures.html
https://www.shopify.com/blog/6037086-40-stunning-ecommerce-stores-built-using-shopify#big
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B. YOUR CATALOG 
INCLUDING PRODUCTS AND 
CATEGORIES
- Use different elements to 

describe customer what the
product really is

- Pictures, 360 pictures
- Videos, AR, VR
- Good descriptions of the product

https://www.ecwid.com/guides/the-beginners-guide-to-360o-product-photography/preview


C. PAYMENT OPTIONS
- Make a contract with trustworthy

payment providers
- Check the payment processing fees

and policies
- What to Know Before Choosing a 

Payment Provider
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https://www.bigcommerce.com/blog/payments-provider-101/#whos-involved-in-an-online-payment-transaction


D. SHIPPING
- Make a contract with trustworthy shipping

company (integration to your store?)

- Check that the processes are customer friendly
and easy to use

- Check the shipping processing fees and processes
- Decide where you want to ship (all over the

world?)
- Decide shipping price strategy

- Included in the product price -> ”Free
shipping”

- Price per shipment (e.g. Exact shipping rate
by shipping company (weight&size), Flat rate
decided by you (e.g. 15€/shipping to Europe)

- Is possible return included in the shipping
price?
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https://support.ecwid.com/hc/en-us/articles/207100479-Choosing-the-right-shipping-for-your-store#strategy


E. TAXES, INVOICES AND 
REGIONAL SETTINGS

- Be sure to fill the tax settings
- Showing each tax rate separately in 

the product pages and in the invoices
- VAT in Finland 24%, in Holland 21%, 

in Spain 21% (2018)
- The VAT in the store is the VAT of 

operating company’s country (Young 
Talents Store – Finland and 24%)

- Check that you will see tax in 
invoice and customize invoice.

- Regional settings
- Currency, Weight&Size, Date&Time, 

Language settings
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F. LEGAL PAGES
- To make sure customers will

find all necessary information –
this is also a marketing tool (to 
be trustworthy)

- Shipping and payment info
- Return policy
- Terms and conditions
- Privacy policy

- Remember the new Data 
protection record (EU law)

About Us Shipping & Payment Info Return Policy Terms & Conditions Privacy Policy incl. Data Protection Record
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https://support.ecwid.com/hc/en-us/articles/360000608449-General-Data-Protection-Regulation-GDPR-and-Ecwid-stores
https://youngtalentsstore.ecwid.com/pages/terms
https://youngtalentsstore.ecwid.com/pages/about
https://youngtalentsstore.ecwid.com/pages/shipping-payment
https://youngtalentsstore.ecwid.com/pages/returns
https://youngtalentsstore.ecwid.com/pages/terms
https://youngtalentsstore.ecwid.com/pages/privacy-policy


HOW TO GET PEOPLE TO BUY FROM YOUR 
STORE OR GET TO YOUR SITE
1. Online marketing

A. Google Ads –marketing (ex-Google Adwords)
B. Facebook ads (connected from webstore)
C. Email notifications
D. Newsletters
E. Webstore tools

a. Make customer groups
a. Customer groups enable categorization and grouping of your 

customers (e.g. discounts to specific customers groups)

2. Optimizing
A. SEO (Search Engine Optimization) (see also more detailed

Google guide for SEO)
3. Tracking and targeting

A. Facebook pixel (for tracking and to hyper target customers)
4. The old way - Spread the word!
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https://ads.google.com/home/
https://support.ecwid.com/hc/en-us/articles/207100509-Making-your-store-indexed-by-Google
https://support.google.com/webmasters/answer/7451184?hl=en
https://www.ecwid.com/guides/facebook-pixel-guide/preview


1. Omnichannel selling and 
marketing
A. Sell on your website
B. Make links and sell in Facebook, 

Instagram, other marketplaces
(e.g. Google shopping, Amazon, 
eBay)

2. Other tips for getting customers to buy
A. Discount coupons
B. Cross selling – ”Want fries with

that?”

High repurchase rate - Repeat 
orders are what the most 
successful stores are built on.
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https://www.ecwid.com/guides/making-your-business-omnichannel-ready-a-complete-blueprint/preview
https://www.ecwid.com/guides/cross-selling-up-selling-down-selling/preview
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- Own reports of Ecwid store
- Google Analytics is a freemium 

web analytics service offered by 
Google that tracks and reports 
website traffic (check this too)

- Integrated with Google AdWords, 
users can review online campaigns 
by tracking landing page quality 
and conversions (goals). Goals 
might include sales, lead 
generation, viewing a specific page, 
or downloading a particular file.

- Facebook pixel
- Is essentially a piece of Javascript

code that tracks user behavior on any 
page

https://marketingplatform.google.com/about/analytics/
https://www.ecwid.com/blog/google-analytics-for-e-commerce-stores.html
https://www.ecwid.com/guides/facebook-pixel-guide/preview


Ecwid video guides
Ecwid eCommerce guides
Shopify video guides

Markus Oedewald
markus.oedewald@mercuria.fi

https://support.ecwid.com/hc/en-us/categories/360000015889-Ecwid-Video-Guides
https://www.ecwid.com/guides
https://www.shopify.com/videos
mailto:markus.oedewald@mercuria.fi
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